PROJECT OVERVIEW PART 1:

DEFINE

Name of Project:

Awesome Advertising (G Holloway)

Duration: 4 weeks

Subject/Course:

Marketing

Grade Level: 11, 12

Other subject areas
to be included:

Project Idea
Summary of

the challenge,
investigation, scenario,
problem, or issue:

Each group will choose a different local business and develop an example of print and broadcast advertising media for that business.

They will incorporate appropriate advertising techniques and strategies to grab the potential customer's attention and motivate them
to take action. After each group has presented, the judges (business owners, newspaper and radio representatives) will vote on the
best advertisement and that advertisement will be published in the local newspaper, on the company's Web site and/or broadcast on

the radio.

Driving Question

How do create an effective advertisement?

Content and Skills
Standards to be

ISTE STANDARDS: 1. Facilitate and Inspire Student Learning and Creativity
CDOS STANDARDS: Standard 2: Integrated Learning, Standard 3a: Universal Foundation Skills and Standard 3b: Career Majors

addressed: (Business/Information Systems).
T+A E T+A | E
21% Century Skills to | Collaboration and Communication [ | [ |Creativity and Innovation O | O
be explicitly taught and
assessed (T+A) or that | presentation [] |icT Literacy 0o | O
will be encouraged
(E) by project work, Other:
but not taught or ' O o O | o
Culminating Group: Presentation Audience:
Products & O Class
Prepare and present two forms of advertisement for their client. Students will be assessed t
Performances [ School
0 Community
Individual: | |ndividuals will be assessed based on collaboration and work ethic. They will also be O Experts
quizzed on Advertising Terms and Concepts. [ Web

O other:
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PROJECT OVERVIEW PART 2: DESIGN

“Grabber” to
launch inquiry &
generate interest:

Students will examine examples of successful advertising across a variety of mediums. Local business owners will speak to the class on
the importance of a good advertising plan and share their successes and failures.

Assessments Formative | Quizzes/Tests [ | Practice Presentations
Assessments
(Checkpoints | Journal/Learning Log O | Notes
During Project)
Preliminary Plans/Outlines/Prototypes Checklists O
Rough Drafts Concept Maps O
Online Tests/Exams [ | Other: O
Summative | Written Product(s), with rubric: O | Other Product(s) or Performance(s), with rubric: | [
Assessments | Advertising examples (Print/Broadcast)
(End of Project) ; . . :
Oral Presentation, with rubric Peer Evaluation O
Multiple Choice/Short Answer Test [ | Self-Evaluation O
Essay Test [ | Other: O
Debriefing (Individual, Journal/Learning Log [ | Focus Group O
Methods Group, and/or
Whole Class) | Whole-Class Discussion Fishbowl Discussion O
Survey O | Other: O
Resources On-site people, facilities: | Room for a panel discussion of business owners and presentations at the conclusion of the project.
Needed

Equipment:

Computers with Internet access, word processing and presentation software and a projector.

Materials:

Worksheets, logo maker Web site (such as www.logomaker.com).

Community resources:

the local newspaper and radio station.

Community experts from each type of business students will be preparing ads for. Representatives from
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PROJECT TEACHING AND LEARNING GUIDE

Project: Awesome Advertising Course/Semester: \jarketing
Knowledge and Skills Needed by Students Scaffolding / Materials / Lessons to be Provided
to successfully complete culminating products and by the project teacher, other teachers, experts,
performances, and do well on summative assessments mentors, community members
Students will demonstrate successful communication strategies. =» Panel Discussion--Community Members

Students will demonstrate their knowledge of the steps to creating an effective =9 Worksheets/Class Discussion: "What is Advertising?" , "Print Media Basic",
advertisement. Create a Print Ad", "Broadcast Media Basics"

Quiz:

"What is Advertising?"

Students will demonstrate they understand how to create two forms of =» Design and creation of a print advertisement and a broadcast commercial.
advertising: print and broadcast.

Students will understand the basics of giving an effective oral presentation =» "Presentation Basics" Worksheet/Class Discussion
utilizing PPT.
Students demonstrate their abilities to work in teams and will be assessed =) Collaboration and Work Ethic Rubric

individually based on their collaboration skills and work ethic.

Students will demonstrate their ability to present effectively. Groups will be =» Presentation Rubric
assessed based on the quality of their oral presentations.

Community judges will decide which ad is the best and it will be published in =» Published Advertisement
the local newspaper or the company's Web site and/or broadcast over the
radio.
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PROJECT CALENDAR

Project:

Start Date:

MONDAY

TUESDAY | WEDNESDAY | THURSDAY

FRIDAY

PROJECT WEEK ONE

In a separate document.

PROJECT WEEK TWO

PROJECT WEEK THREE

© 2008 BUCK INSTITUTE FOR EDUCATION 4



	Text140: Awesome Advertising (G Holloway)
	Text141: Marketing
	Text142: 4 weeks
	Text143: 11, 12
	Text144: 
	Text145: Each group will choose a different local business and develop an example of print and broadcast advertising media for that business. They will incorporate appropriate advertising techniques and strategies to grab the potential customer's attention and motivate them to take action.  After each group has presented, the judges (business owners, newspaper and radio representatives) will vote on the best advertisement and that advertisement will be published in the local newspaper, on the company's Web site and/or broadcast on the radio.
	Text146: How do create an effective advertisement?

	Text147: ISTE STANDARDS:  1. Facilitate and Inspire Student Learning and Creativity  
CDOS STANDARDS: Standard 2: Integrated Learning, Standard 3a: Universal Foundation Skills and Standard 3b: Career Majors (Business/Information Systems).

	Text148:  and Communication
	Text149: 
	Text150: 
	Text151: Creativity and Innovation
	Text152: ICT Literacy
	Text153: 
	Text154: Prepare and present two forms of advertisement for their client.  Students will be assessed based on the quality of their presentation. 
	Text1: Individuals will be assessed based on collaboration and work ethic.  They will also be quizzed on Advertising Terms and Concepts.
	Check Box2: Yes
	Check Box3: Off
	Check Box4: Yes
	Check Box5: Off
	Check Box6: Yes
	Check Box7: Off
	Check Box8: Yes
	Check Box9: Off
	Check Box10: Off
	Check Box11: Off
	Check Box12: Off
	Check Box13: Off
	Check Box14: Yes
	Check Box15: Off
	Check Box16: Off
	Check Box17: Yes
	Check Box18: Off
	Check Box19: Off
	Text20: Students will examine examples of successful advertising across a variety of mediums.  Local business owners will speak to the class on the importance of a good advertising plan and share their successes and failures.
 
	Text21: Room for a panel discussion of business owners and presentations at the conclusion of the project.
	Text22: Computers with Internet access, word processing and presentation software and a projector.
	Text23: Worksheets, logo maker Web site (such as www.logomaker.com). 

	Text24: Community experts from each type of business students will be preparing ads for.  Representatives from the local newspaper and radio station.
	Check Box25: Yes
	Check Box26: Off
	Check Box27: Yes
	Check Box28: Yes
	Check Box29: Off
	Check Box30: Yes
	Check Box31: Yes
	Check Box32: Off
	Check Box33: Off
	Check Box34: Off
	Check Box35: Yes
	Check Box36: Off
	Check Box37: Yes
	Check Box38: Yes
	Check Box39: Off
	Check Box40: Off
	Check Box41: Off
	Check Box42: Off
	Check Box43: Off
	Check Box44: Off
	Check Box45: Off
	Check Box46: Off
	Check Box47: Off
	Check Box48: Off
	Text51: Awesome Advertising
	Text52: Marketing
	Text53: Students will demonstrate successful communication strategies.
	Text54: Panel Discussion--Community Members
	Text55: Worksheets/Class Discussion:  "What is Advertising?" , "Print Media Basic", Create a Print Ad", "Broadcast Media Basics"
Quiz:
"What is Advertising?" 
	Text56: Design and creation of a print advertisement and a broadcast commercial.
	Text57: "Presentation Basics" Worksheet/Class Discussion
	Text58: Collaboration and Work Ethic Rubric
	Text59: Presentation Rubric
	Text60: Published Advertisement
	Text61: Students will demonstrate their knowledge of the steps to creating an effective advertisement.
	Text62: Students will demonstrate they understand how to create two forms of advertising:  print and broadcast.
	Text63: Students will understand the basics of giving an effective oral presentation utilizing PPT.
	Text64: Students demonstrate their abilities to work in teams and will be assessed individually based on their collaboration skills and work ethic.
	Text65: Students will demonstrate their ability to present effectively. Groups will be assessed based on the quality of their oral presentations.
	Text66: Community judges will decide which ad is the best and it will be published in the local newspaper or the company's Web site and/or broadcast over the radio.
	Text67: 
	Text69: 
	Text70: 
	Text71: In a separate document.
	Text72: 


	Text73: 
	Text74: 

	Text75: 
	Text77: 

	Text78: 
	Text79: 

	Text80: 
	Text81: 
	Text82: 
	Text83: 
	Text84: 
	Text85: 
	Text86: 
	Text2: 
	Text3: Advertising examples (Print/Broadcast)
	Text4: 
	Text5: 


